Founder: Dr. John Maggiano MD

Company site: www.LightTouchlOP.com
Contact name: Steve Alexson COO/CFO
Contact email: salexson@lighttouchlOP.com
Contact phone: (800) 768-0915

Products: Advanced, handheld tonometer
followed by tabletop device. Patented
technology that will improve IOP
measurement and management, thereb¥
improving visual loss prevention. Data trove
for industry and research.

Location: Henderson, NV
Funding requirement: $14 million

Use of funds: $5M for handheld tonometers
and FDA trails, %5M for tabletop tonometers
and FDA trials, $4M to develop and
implement sales and marketing strategy,
presentations to: universities, patients, 2nd
ARVO, glaucoma meetings.

Current Status: Patent and trademarks
completed, developed 3¢ generation
working prototype handheld device,
developed advanced prototalge software,
product clinical testing @ 5000
measurements captured, key opinion leader
advisory board.

Patents: 2 existing patents, 1 patent
pending. LightTouch™ Trademark.

Management:

John Maggiano, BS, MD: inventor/visionary
with a 41-year career in pphthalmolo?ty. )
Researcher, board certified AAO, California
QME, founder Orange County Retina
Medical Group, prior consultant Alcon
Surgical and Allergan.

Steve Alexson, BA, MBA: finance and
operations executive with 28 years of
experience in investment banking,
operations and management.

Steve Maurath, BS: co-inventor, executive
with 40 years experience in research and
development of computer systems, robotics
and technology devices.

Laz Peterson, BA: te(_:hnolo% operations
administrator and engineer, 22 years in the
information_technoloc?%field including
database display and EHR implementation,
HIPAA, security, ID anonymization.

Eric Hall, BA, MBA: 7-year tenure US and
Global Market Research for the Ophthalmic
Division at Allergan, including specialization
in glaucoma.

Clinical Team:

Dale K. Heuer, MD

Pinakin G. Davey, OD, PhD
Peter J. Joson, MD

Dan Eisenberg, MD

JoAnn Giaconi, MD
Edward S. Yung, MD

Leslie Bruce-Lyle, MD
Vikram Shankar, MD

Problem: Loss of vision and blindness are the most expensive healthcare economic burden in the U.S.
Based on 2017 CDC estimates, the cost is $134 billion each year. Glaucoma is a serious public health issue
and the most common cause of irreversible vision loss. Glaucoma affects 5.5 million people in the U.S. and
at least 160 million people globally. Up to half of the people with glaucoma are undiagnosed, and early
vision loss happens without patient awareness. Controlling eye pressure is the only way to prevent
irreversible visual loss from glaucoma. Prevention requires tonometry, the accurate measurement of eye
pressure. The market problem today is eye pressure monitoring is not yet as common as blood pressure and
blood sugar monitors. More screening and monitoring of eye pressure is critical before vision is lost.

Solution: Our patented technology is the next generation in
tonometry for the measurement of intraocular pressure (IOP).
LightTouch is a novel, digital upgrade of the gold-standard
measurement technique that eyecare professionals value most.
The result is superior accuracy with high accessibility. LightTouch
will “democratize” gold-standard IOP measurement for the very
first time. Our advanced handheld tonometer and subsequent
tabletop devices will create proactive solutions for IOP
management, thereby improving visual loss prevention.

A portable tonometer with the accuracy of the gold-standard Goldmann Applanation Tonometer (GAT) does
not yet exist in the market. Key opinion leaders call for innovation and LightTouch will answer. In addition,
LightTouch will collect ophthalmic and relevant systemic data on a revolutionary scale for physician review
and statistical analysis. By creating this data trove, LightTouch will be able to realize new markets, and
contribute to new medical knowledge in glaucoma (e.g. medication efficacy). More frequent and accurate
tonometry is the proven way to monitor and control IOP before high pressure destroys vision.

Target Markets: Our advanced technology will increase the frequency of IOP measurement, reaching 30x
(est.) more locations, and opening new channels with healthcare professionals, self tonometry, retail clinics,
urgent care and ERs across the United States, then globally. The technology will be utilized in remote
locations currently inaccessible to IOP measurement and effective glaucoma treatment.

Market Size: Our technology will fulfill the unrealized demand for more accurate, accessible, and frequent
IOP measurements. We will open new and existing markets in many non-eye locations such as home,
primary care physicians and retail. Our estimates for these new and existing markets is an increase in the
number of tonometry devices in use by the end of year 3 by potentially up to 30x. In addition, the data
value generated by devices will be quite significant as devices penetrate multiple markets outside of the eye
office. More screening will increase the population of diagnosed and ‘suspect’ patients by 3x is why
LightTouch could be the ‘RightTouch’ for patients.

Sales and Marketing Strategy: We are very well connected to the
eye physician community, which will be key for our sales network
across the U.S. The devices will open device markets beyond eye
offices, similar to the evolution of blood pressure monitoring
devices. LightTouch will be sold or leased directly to patients, eye
physicians, primary care physicians, HMO providers, and retail
establishments such as CVS. Insurance carriers will also
participate for reimbursements. Data market projections combined
with low production costs suggest that device giveaway could be a
viable strategy for market adoption.

Desktop
Version

Competition and Market Positioning: Today’s tonometers have critical disadvantages and do not
effectively facilitate the prevention of visual loss. For nearly 65 years, today’s gold standard is the
Goldmann Applanation Tonometer (GAT). The GAT can never be portable. The GAT requires going to the
doctor’s office, its operation requires training, and measurements are time consuming. LightTouch will
disrupt the GAT with our advanced, patented digital technology. Other handheld tonometers: Tono-Pen and
iCare IC 200 are significantly less accurate than the GAT; user error compounds the accuracy problem, and
physicians do not trust the data. Together these products make up more than 95% of all measurements.

Business/Revenue Model: LightTouch handheld tonometers will sell for $1,995, significantly less than the
competitors, which are more expensive and far less accurate. The tabletop version will sell for $4,995, which
is less than the GAT with slit lamp, table and large stand that sells for $11,000. We will collect millions, if not
billions of measurements of IOP, which will have significant value for industry and research. We expect the
4th generation handheld device to be approved by the FDA.

Key Competitive Advantages: 1) Superior Accuracy: Patented methods measure touch area and force with
precision. Patented eye alignment assistance ensures correct touch location and angle, for superior
repeatability. Data analytics correct errors on touch dynamics, handles data anomalies and corrects for
confounding variables to yield patient-specific IOP. In combination, all these features hone in on highly
accurate IOP data. 2) Wide Accessibility: Our easy-to-use handheld and tabletop devices are ideal for eye
care professionals, other physicians, emergency rooms, nurse practitioners, retail clinics and home use.
LightTouch devices connect with smart devices to display and monitor data trends. 3) Economic Viability:
Blindness is the costliest negative health outcome, and glaucoma is the leading irreversible cause. Health
insurance and Medicare are eager to reimburse early detection and prevention, telemedicine and remote
monitoring. LightTouch devices are inexpensive to produce, durable and reliable. 4) Data Value: Cohort data
will improve individual patient care, and facilitate global research in glaucoma care and eye medications. All
IOP values are tagged with date/time, head position, eye variables, systemic values, and genetic markers.
This can be adapted to EMR. Medicare has approved a $64 per patient per month payment for IOP
monitoring. LightTouch software will issue monthly patient reports to assist billing.

Disclaimer: Limited by federal law to investigational use. LightTouch™is not yet available for distrib
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